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In this month’s 60-second Q&A, NEIL COCKER 
talks to Stephen Milburn (pictured) from Trippa, 
another Cardiff start-up making waves…
Q: So, what does your start-up do?
A: We publish travel apps to the world’s best cities. 
Obviously, Cardiff was the first!
Q: What makes Trippa special?
A: We’re able to reach all corners of the globe with our 
product. We’re lucky that English is the lingua franca 
of the App Store as it’s the only language we publish 
in at the moment. It hasn’t stopped our apps being 
downloaded all over the world.
Q: What made you realise you had to build this 
company?
A: I was in Berlin for a conference and wanted to get 

underneath the city’s skin. I made list of the things I 
wanted to know and built an app – Trippa grew from 
there.
Q: How’s business at the moment?
A: Our Trippa Cardiff guide is the most popular guide to 
the city on iTunes and the download figures for our other 
destinations have been really encouraging. Our game-
changer is to get our users to experience a destination 
with the people who know it most: its residents.
Q: Where would you like Trippa to be in five years’ 
time?
A: I want to change the way people use their mobile 
devices to travel and discover. It won’t be easy, but we’ll 
definitely get there.
For more gotrippa.com

Movers,  
shakers etc 

New people, new roles,  
shake-ups and innovations 

Cardiff-based integrated business 
data and telecoms provider TWL 

has appointed marketing manager 
Andrew Hirst (pictured above) to 
help guide the company through 

a rebrand.
Welsh National Opera and the 

Genesis Foundation have selected 
Polly Graham as WNO’s first 

Genesis Assistant Director. Polly 
will begin her two-year contract 
with the company in January.

Ben Bolton has joined the board 
of Cardiff chartered surveying firm 
Cooke & Arkwright as a director.  
Alongside fellow director Jeremy 

Symons, he will head up the firm’s 
restructured Business Space 

Department.
Property services company 

DTZ has expanded its regional 
Public Sector consultancy team, 
following the recent appointment 

of Claire Evans as Senior 
Consultant at its Cardiff office.

A
FEW mONTHS AGO I was 
meeting a friend at a café. 
In the process of stirring 
my coffee, I managed 
to knock a glass off the 

corner of the table, and it started 
tumbling towards the floor. Before 
I knew it, I’d managed to shoot my 
hand out and grab the glass a few 
inches from the tiles, saving it from 
a loud, embarrassing smash. I was 
stunned at my own reactions and 
speed of movement.

I looked around to see if anyone 
had seen it, but not a soul had 
noticed, and they carried on with 
their conversations, magazines 
and laptops. The fact was that 
because nobody had seen my 
feat, my ‘Clark Kent moment’ 
might just as well have happened 
in my own imagination.

I’ve mentioned before that 
visibility is so important for 
individual start-ups – and for 
the community as a whole 
– but it’s worth repeating. I was 

in Liverpool last week and met 
an Israeli entrepreneur, building 
his start-up at Tech City, London. 
He was the third person in as 
many months who looked at me 
when I mentioned the Cardiff 
Start movement, and said “There 
are start-ups in Cardiff?”, barely 
disguising the incredulity in his 
voice. It punched home the terrible 
realisation that many people east 
of Newport genuinely believe 
that Cardiff exists in some kind of 
entrepreneurial vacuum when it 
comes to creative, digital and tech 
start-ups. 

I’m increasingly convinced 
that without visibility, we can 
whoop, holler and congratulate 
ourselves all we want, but if you’re 
just preaching to the choir, it’s 
pretty much a pointless activity. 
One thing that is very clear about 
those cities to which developers, 
investors and entrepreneurs flock 
– they all have very visible, active 
and self-supporting start-up 

communities. Our fleeting Clark 
Kent moments of heroism may 
just as well be figments of our own 
imagination unless we find a way 
of letting the world know about 
them.

To this end, we’re creating a 
series of events to bring Cardiff 
start-ups together in a way that 
will make the rest of the world 
sit up and take notice. And also, 
crucially, we plan to take Cardiff 
start-ups outside the city, even 
if it’s as simple as twenty of us 
jumping into a minibus and 
heading down the m4 to pitch to 
investors in the back room of a pub 
in London. Telling the world that 
Cardiff isn’t a start-up vacuum is 
vital if we want to build the city as a 
vibrant entrepreneurial hub.
Neil is the founder of Dizzyjam.
com, blogs at NeilCocker.com, 
tweets at @NeilCocker, and is 
helping to build the start-up 
community of Cardiff through 
startupcardiff.com

Start me up
NEIL COCKER comes over 
all superhero-like and extols 
his start-up mantra: visibility, 
visibility, visibility
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